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Chair & Vice Chair’s Report 

 
No matter how you’re involved, it’s an exciting time to be part of Fresh. With our new five year strategic plan to 
take us to 2020 we have a clear approach to guide us towards an even brighter future. Put simply, it’s a plan 
that will consolidate the best of what Fresh has achieved so far, and position us to make the next great steps 
into our growing future. 
  
The first year of the Strategic Plan is already in full swing. We are specifically focusing on ensuring our 
membership, volunteers, employees and management work cohesively: celebrating Fresh’s achievements, 
building upon our recent successes, and laying the groundwork for the future. 
  
We have developed specific strategic goals for all areas of the station: on-air, sponsorship, events, community 
involvement, digital and social media, and industry relationships.  
 
In terms of Fresh’s on-air content, we will continue to be audience-focused. We will look to incorporate digital 
platforms which are increasingly popular with sponsors and listeners alike. We will continue to develop our 
social media strategy across all platforms with a specific Adelaide-based focus, and we will make better linkages 
to content and sponsorship with our website.  
 
We’ll continue to support emerging local talent and our recent successes and growing relationships with key 
music industry organisations means that Fresh is being recognised as a leader in Adelaide in these fields. While 
we’re focused on Adelaide we continue to understand the local relevance of overseas trends. Moving forward 
we will continue to promote and champion initiatives that are uniquely local, showcasing the best Adelaide has 
to offer, and speak directly to our listeners. 
  
Feedback we received in developing the Strategic Plan has identified we need to integrate with the Adelaide 
community including its suburbs so that we can be in touch with our listeners. We have already increased our 
street car commitment and are supplying more content to local media. Likewise with events, Fresh will fully 
support two or three major events ensuring they are successful and memorable.  
 
We are focussed on our sales strategy, once again by strengthening our on-air product and supplying unique 
offerings tailored to deliver our customers’ expectations.  
  
Arguably the jewel in Fresh’s crown is the new Contemporary Music Program, actively developing Adelaide’s 
local musical talent, providing tuition and a support network to take our talent to a national, and possibly 
international, stage. 
 
You’ve seen the presentations, and we’re placed our first twelve months’ goals around the station. The Board 
and Management will continue to drive these goals and push for continued improvement but now it’s up to 
you, the members that continue to make Fresh the unique voice of Adelaide that it is, to achieve these goals 
and continue our success. 
 

Yes, it’s an exciting time to be part of Fresh. Get involved, make a positive difference, and enjoy the ride! 

 

Emma Finnie & Chris Schroeder 

Chair & Vice-Chair 
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General Manager’s Report 

 
I’ve never been one to look backwards. The fast-paced, ever-evolving media environment hardly allows it. At 
Fresh 92.7 we’re consistently surging forward in search of the next milestone and even better ways to deliver 
positive outcomes for our community. That said, reflection is a healthy thing. I don’t I do it enough. But at the 
end of each financial year, for the last four years, I stop and take a moment. Reading through our annual report 
never fails to fill me with pride.  
 
In 2014/15 something changed. We started to value our contribution to the community and the effect our 
mighty station has in this state. We raised the bar and stood a little taller. We redefined ourselves. Our 
language changed. Fresh 92.7 is no longer just a community radio station. We’re a business, with the potential 
to grow. We’re a product which we deliver consistently well. We’re a tight knit community, one that has done a 
180 degree turn from inward looking to outward reaching. And, we’re getting results.  
 
Fresh 92.7 is evolving. Whilst radio remains our core, we now believe we can have an even broader impact. 
We’re breaking with radio tradition, looking outside the box and challenging ourselves to be better in new, 
unique ways. We’re increasing our offering and taking Fresh 92.7 beyond the studio walls to proactively engage 
Adelaide youth.  
 
The past financial year has seen the Fresh 92.7 Sales department achieve exceptional results, led by Director of 
Sales Ilya Lawson. The introduction of a dedicated Integration role has assisted to develop stronger long lasting 
relationships with our sponsors and other partners and provided the team with a broader pallet to deliver 
genuinely creative solutions rather than the same ol’ spots and dots. Complementing our main revenue stream 
are new initiatives like our Book A DJ service, established early in 2015 which supplies a clear demand while 
also providing paid work for our dedicated volunteers. Fresh 92.7 has renewed emphasis on grants and station 
wordsmith Tamzin Buchan has had great success in this area with projects we have developed to uplift the 
community.  
 
I am most excited about Fresh 92.7’s Contemporary Music program, an eco-system that has been built to assist 
talented local electronic music artists from infancy and support them throughout their development. Highlights 
include our consistently sold out EDM Production courses, the Producer’s Series workshops at Oscar Nine 
featuring KLP, funded by the Music Development office, and Open House, a forum that continues to evolve 
Fresh 92.7’s impact, connecting emerging Adelaide artists and building another creative community around the 
radio station. 
 
This past year has been Fresh 92.7’s most awarded. I have been delighted to see our people acknowledged for 
their outstanding work both locally and nationally. The vision of Content Director Tom Martin, Wave Length 
(the only spoken word program on our music-driven format) was developed in collaboration with media and 
journalism students. Executive produced by Karyn Bloxham, the program has become a meaningful addition to 
our content repertoire, winning a South Australian Community Broadcasting Association award for a story that 
gave thoughtful insight into ‘what it’s like to be transgender’.  
 
Fuelled by our team of dedicated volunteer workers and lead by our excellent staff we are sharply focused on 
our strategy, consolidating our operations in preparation for growth. In 2015/16 we’re committed to delivering 
value to our members, sponsors, partners and ultimately our community - the listener.  

 

Troy Sincock 

General Manager 
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Director of Sale’s Report 

The 2014-2015 financial year has brought great success for the Fresh 92.7 sales team. Our restructuring in the early 
stages had the impact forecasted, resulting in the sales team achieving all but two months targets for the whole 
financial year. 
 
The hard work in the later period of the 2013-2014 fin. year, around process, communication, both internally and 
externally has been one of the key components to this year’s success. However we did not sit still, with increased 
client relationships and increased messages to manage, the sales team, again, through more hard work, continued to 
forward plan. This has cemented us further into the marketplace. The Fresh 92.7 business as a whole too, now has a 
greater understanding of the role it plays in brand perception externally. 
 
The 2014-2015 financial year result for the Fresh 927 sales team was exceptional. We achieved in excess of over 
$110k in sponsorship revenue than targeted. My personal thanks to the individuals that make up my team, their 
drive to meet their individual goals and their professionalism throughout the year is why I can boast such a brilliant 
result. 
 
The later of the 2014-2015 fin. year and certainly the start of the 2015-2016 fin. year has seen radio in Adelaide as a 
whole, through lack of consistency, cause listeners to flick around the dial, therefore as clients look to maximise their 
marketing dollar, we have no option but to offer more non-traditional solutions to combat commercial stations as 
they chase our sponsorship dollars. These non-traditional solutions come with smaller margins thus affecting our 
bottom line profit. 
 
The 2015-2016 Financial year is not going to be without its challenges, as we reach the limit of fine tuning airtime 
and our client solution offerings, the team will have to work harder once again to maintain sponsorship revenue 
consistency. Challenges in and around both sponsorship revenue, community engagement activities and events from 
all commercial stations in Adelaide, is consistently noticeable and does not look like relenting anytime soon. 
 
We continue to work with our charity friends and assist where possible to use Fresh 92.7 to assist their fundraising 
efforts, as the Fresh Foundation strengthens we will still continue to support those charities that are best aligned 
and when possible look to provide opportunities for Fresh 92.7. 
 
It has been a flat out last financial year and the next looks set to be just as busy, this year we have an even greater 
focused direction. The sales team are ready for the challenge and are looking forward to having a bit of fun along the 
way. 
 

Ilya Lawson 

Director of Sales 
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Board 

Chairperson | Emma Finne 

Emma is admitted as a barrister and solicitor in the Supreme Court of South 
Australia and the High Court of Australia and previously worked for a number of 
years at some of Adelaide's leading commercial law firms in the fields 
of commercial litigation and insolvency. In those roles Emma enjoyed the daily 
challenges of working with vastly different clients, fact scenarios, technical 
knowledge and, of course, laws. She participated in her employers' pro-bono 
programs where she volunteered her time and expertise at several legal clinics 
including those at the Supreme Court, Federal Court, and at a women's shelter.  

Emma currently works in policy with the Department of Environment, Water and Natural Resources where her work 
concerns management of environmental water in the River Murray in South Australia.  

Emma regularly provides her time to Adelaide's university students where she has offered mentoring services, guest 
lectured and judged university competitions.  

Emma became a director in December 2014, appointed Secretary soon after and elected Chairperson in May 2015. 
As Chair, she is excited about using her skills, knowledge and passion to assist Fresh with its strategic direction.   

Vice Chairperson | Chris Schroeder 

Chris joined the Board of Fresh 92.7 as a non-Executive Director in October 2014. 
He has contributed to the station as an on-air presenter and in behind the scenes 
roles for some 11 years. 

 Chris currently works as a Business Improvement Consultant, and holds tertiary 
qualifications in business management, human resources and marketing, and is 
also an accredited Six Sigma Blackbelt. As such, he has extensive experience in 
business improvement, project management and operations, gained in both the 
rail freight industry, and more recently in the financial sector. With a passion for 

challenging the status quo, and in helping businesses become more customer-centric, Chris brings strong business 
acumen to the Fresh Board.  

He is also passionate about music, and is excited to contribute to the station’s future direction and growth. 

Treasurer | Marcus Staker 

Marcus joined the board as a Non-Executive Director in November 2011. He is a 
Chartered Accountant and is admitted to practice as a barrister and solicitor in 
the Supreme Court of South Australia.  

He is an experienced accountant and is employed as a Senior Manager with 
Hood Sweeney, a leading South Australian professional services firm. Marcus 
has a passion for finding improvement opportunities in financial operations, and 
his experience working with his not-for-profit clients means that he brings a 
wealth of knowledge and new ideas to Fresh. 

As an avid listener of Fresh 92.7 since the early days, Marcus is excited to be involved in driving the future direction 
and growth of Fresh. 
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Director | Andrew Sabatino 

Andrew Sabatino has over 15 years of Business Development experience both in 
Australia and the UK. He is currently leading Guide Dogs SA/NT to experience 
significant annual fundraising growth, where annual fundraising income has 
increased from $1.6m to $8.5m over the last five years. Andrew is also 
responsible for the marketing strategy behind Guide Dogs being voted as 
Australia’s Most Trusted Charity three years running.  

One of Fresh 92.7’s initial members in 1998, Andrew worked on air as a presenter 
and DJed at many Fresh 92.7 events for four years before moving to Sydney and then London. Andrew has DJed at 
various clubs in Adelaide and Sydney, but his most treasured sets have been at Pacha and Ministry of Sound in 
London.  

Currently a committee member of the South Australian chapter of the Fundraising Institute of Australia and Chair of 
Fresh 92.7’s charitable arm, The Fresh Foundation, Andrew’s passion, drive and experience supports the future 
direction of Fresh 92.7. 

Director | David Edwards 

David joined the Fresh 92.7 Board in 2013. A Manager for CGU Insurance in the 
Underwriting Sales and Service division which services Broker and Agents within 
Adelaide. In addition to being an accredited Back to Work Coordinator David has 
also been part of CGU’s Culture and Development project team. He works with 
the CGU Foundation supporting not for profit organisation’s throughout 
Australia. 

David (or Big Al as he’s known on stage) is passionate about stand-up comedy 
also. He is a member of the Adelaide Comedy Hall Of Fame alongside some of 

the country’s best comedian’s.  

David has contributed to Fresh 92.7 for the past 13 years, hosting a number of programs including a long-running 
Kaboom shift. He is currently a presenter on Saturday mornings for the Fresh Weekend. David considers Fresh 92.7 a 
significant part of his adult life and refers to it as his ‘second home’. 

Director | Andrew Sullivan 

Andrew joined the Board of Fresh 92.7 as a Non-Executive Director in June 2011. 
He brings to the Board a diverse range of experience and expertise, matched 
with a lifelong passion for music. Holding a Bachelor of Arts (Communications), 
Andrew is currently employed as a Lead Consultant at Hender Consulting, a 
position he has held for the past eleven years. Prior to working at Hender 
Consulting, he worked in London for Imprint Plc, a publicly listed boutique 
recruitment firm. 

Andrew has extensive recruitment experience within a wide range of industries, 
including FMCG, professional services, not-for-profit, sports and recreation, financial services, local and state 
government, technology, communications, wine, retail, and manufacturing/construction. 

Andrew is currently the Chair of the Recruitment & Consulting Services Association (SA region) and is involved in the 
Big Brother Big Sister program, where he is big brother to fourteen year old Charlie. Andrew is passionate about 
youth in our local community, and being a dedicated Fresh listener is looking forward to making some valuable 
contributions and seeing it continue to grow in the future. 
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Director | Helen Thompson 

Helen Thompson is a marketing, public relations and business development executive 
who has over 15 years’ experience at senior management level in the higher 
education, tourism, government, and hospitality and conference sectors. 

Her experience with digital, social and integrated marketing strategies combined with 
her relationship building ability has resulted in increased market share, business 
growth and an enhanced brand position in the organisations she has worked in. 

Helen first became impressed with Fresh 92.7 when working at Flinders University as 
the Head University Marketing.  During the 3 year partnership between Fresh 92.7 & Flinders, Helen experienced 
firsthand the professionalism and wonderful work of Fresh 92.7 staff.   

Helen has gained a deep understanding about the organisation from a customer’s perspective. She is excited to be 
able to lend her expertise to help shape the future direction of Fresh 92.7. 

Director | Jock Duncan 

Jock was appointed to the Fresh 92.7 Board in July 2015. Jock is the COO and 
Director/Shareholder of Hood Sweeney, a multi-disciplinary South Australian based 
professional services firm. Jock has been with Hood Sweeney for the past 7 years and 
has responsibility for Corporate Services in particular People and Culture and 
Operations.  

Jock brings expertise to Fresh 92.7 in corporate governance, HR and general 
management after having spent the past 15 years in senior management and consulting 
positions. Jock also holds the position of Vice President Membership (SA Council) for the 

Australian Human Resources Institute.  

Jock is passionate about Fresh 92.7 having being a listener since the first days it came on air – Jock is completely 
committed to ensuring the station is sustainable and continues to deliver high quality music and services to South 
Australia. Jock is excited about the future of Fresh and continuing to build its profile within the SA community. 

General Manager | Troy Sincock 

Troy has a long history with Fresh 92.7 having been a Member since the station’s 
inception in 1998. Troy has an extensive, well rounded knowledge of the radio 
landscape, having worked in the industry for 20 years in a variety of roles.  He was 
Assistant Program Director at Nova 91.9 2007-11 and has also worked in content as a 
both a music and talk back presenter and a breakfast show producer. Throughout his 
career he has been employed by all three major Australian commercial radio networks 
– Nova, SCA and ARN. 

Troy chairs the Music Industry Council (MIC) which represents a vision and voice for 
the South Australian Music Industry to stakeholders including Government agencies, creating opportunities for the 
ongoing development of the Industry. As well as regularly contributing to Arts SA’s Contemporary Music Grants 
assessment panel, Troy has been a working DJ for 20 years. 
 
Troy currently sits on the CBAA’s Research Advisory Committee (RAC) and has worked as a volunteer and staff 
member in the community radio sector for 23 years. He established one of the first electronic music programs on 
Adelaide radio in 1992 at Coast FM. 

Troy lives and breathes the Fresh 92.7 brand and is a passionate advocate of the radio medium and Fresh 92.7’s role 
in leading the success of the sector and positively impacting youth culture in Adelaide. 
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Life Members 

In 2011 Fresh 92.7 introduced Life Membership to acknowledge the commitment and achievement of long serving 
volunteers who have made a significant impact at the radio station.  This outstanding group of volunteers have made 
contributions to all areas of the business from the Board to the Fresh Foundation, Finance committee, Content, 
Sponsorship and Engineering. Life Members are nominated by their peers, evaluated by the Life Membership 
committee and endorsed by the membership at the AGM each year. These are Fresh 92.7’s valued Life Members: 

Katrina Leese Craig Marich Tim Roberts 2011 

2012 

2013 

2014 

Chris Velliaris Michael Cheshire 

Cheshire 

Cameron Wallace 

Jay Antony Bill Fragos Carrie Williamson 

Andrew Andrews Sean Maynard 

Jack Jericho 

Lisa DAndrea 
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Strategic Plan 

Fresh 92.7 contracted former Director Steve Olech, SO Strategic Managing Director, to assist in developing the 

station’s Strategic Plan 2015-2019. Following an exhaustive consultation period where interviews, focus groups and 

surveys were conducted with all stakeholders from Fresh 92.7 listeners to volunteers, staff, Board and key Adelaide 

decision makers such as State Government, Adelaide City Council and the Music Development Office, a 

comprehensive 5 year plan was created mapping out the station’s pathway from consolidation to growth.  

Driven by the Board and executed operationally by key departmental heads leading our army of dedicated volunteer 

workers, the first year of the plan beginning July 1, 2015 sees all areas of the radio station committed to tightening 

processes, procedures to lay the foundation and build our capacity for the future. Below is the broad strategy for the 

2015-16 financial year. The Fresh 92.7 Board receives a detailed report from department heads through the General 

Manager each month outlining the progress of the station’s strategy which is consistently reviewed.  
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Fresh 92.7’s Contemporary Music Program 

 

 

 

 

 

 

 

In 2015 Fresh 92.7 developed our first Contemporary Music Program, born out of the station’s commitment to 

Adelaide’s creative youth community. Through the consultation period for the Strategic Plan 2015-2019 a clear eco-

system was developed for the program which begins with Fresh 92.7’s EDM Production courses supported by School 

Of Audio Engineering (SAE) teaching aspiring artists how to make electronic music, through to committed and 

meaningful airplay (award-winning local music program Fresh Air, The Jump and The Come Up) which build an 

audience, forums that connect emerging talent with established artists and industry insiders (Open House and 

Producer’s Series) and live performances in front of audiences ranging from 400 (Futuresounds) to 43,000 

(Adelaide’s New Year’s Eve)! In short time Fresh 92.7’s Contemporary Music Program has uncovered a plethora of 

talented electronic music artists from Adelaide bedrooms and blogs with potential to impact not only nationally, but 

globally. This program is one of the most exciting additions to South Australia’s fast developing local music industry. 

 

EDM Production Course 

Fresh 92.7’s 6-week  EDM Production course runs 6 times annually, taught by Fresh 92.7 Production guru and ARIA 

chart topping producer Steve Hart. The course assists emerging electronic artists to develop skills and techniques 

they need to create music of a quality standard, which is both broadcast and release-ready. Supported by SAE and 

delivered in their Adelaide studios, our EDM Production course is the first step in Fresh 92.7’s Contemporary Music 

Program, focused on Ableton software. Such is demand, the course consistently sold out in 2014-15. 

 

 
 

EDM 

Production 

Course  
Open House  Fresh Air  

The Jump 

The Come  

Up 

Producers 

Series  

Live 

Performance 
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Open House  
  
Fresh 92.7’s Open House forums are at the centre of Fresh 92.7’s Contemporary Music Program. Held bi-monthly at 
St. Paul’s Creative Centre, the central hub for the SA music industry, Open House is both a stand alone event and the 
final session of each of our EDM Production courses.  
 
The event gives electronic musicians an opportunity to meet Fresh 92.7 team members and develop relationships 
with key decision makers such as Fresh 92.7 Content Director Tom Martin. The audience receives advice on how to 
package their music to get noticed and achieve airplay on Fresh Air, specialist DJ shows and ultimately the Fresh 92.7 
playlist.  The highlight of each Open House is the live interview with our industry guest. From established artists with 
national and global reputations receiving committed radio airplay (eg. Motez, Luke Million, Flamingo) to industry 
insiders such as key record label figures (Ministry Of Sound), Open House facilitates conversation and delivers 
insights and advice you won’t find anywhere else.  Each forum includes a Q&A session and networking opportunities 
which is solidifying the local electronic music community and resulting in gigs, remix work and artistic collaborations. 
 
In 2014 the Open House initiative was fortunate to receive some sponsorship from Credit Union SA and funding from 
Arts SA. These funds enabled Fresh 92.7 to grow the forum and expand our networks nationally, in turn providing 
greater value locally for young Adelaide electronic music artists. 
 

 

Fresh Air 

Triple South Australian Community Broadcasting Association award-winner ‘Fresh Air’ (Mondays 8 – 10pm) is Fresh 

92.7’s show dedicated exclusively to local electronic music. Over the past twelve months, the show has gone through 

a resurgence, and is now further sharpening it’s focus on raising the bar both musically and in terms of execution, 

delivering the highest possible standard for the listener. With greater consistency g week-to-week, as well as imaging 

developed in-line with the broader station sound, Fresh Air is no longer the stations only clear commitment to local 

music. As part of our Contemporary Music Program Fresh Air plays a vital role in Fresh 92.7’s musical matrix, and is 

set for even bigger things in 2015-16.  
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The Jump  

An extension of Fresh Air, ‘The Jump’ is Fresh 92.7’s dedicated local music feature, giving young Adelaide artists the 
chance to have their songs broadcast as part of the station’s key daytime rotation. Each week, a track from a local 
artist is awarded ‘The Jump’, and is played in rotation alongside the biggest electronic music artists on the globe for 
seven days. What makes The Jump stand out is the packaging that surrounds it. The song is introduced with a short 
explanation of the song and artist, and why it matters to our listeners. It provides context and familiarity, and gives 
the listener a reason to embrace the song. Some songs and artists featured on The Jump have received their first 
significant radio play as a result, and many tracks featured as The Jump have gone on to become A-list songs (the 
most rotated) on the station.  
 

 

 

The Come Up  

In the past it’s existed in various forms, in differing timeslots, with a lot of different guests. It’s effectively Fresh 
92.7’s ‘In New DJ’s We Trust’ show.  While previous versions of the show had meant that the up-and-comer’s we 
were trying to expose to our audience, only got one single show to try and impress, the newest addition to Fresh 
92.7’s local music ecosystem, ‘The Come Up’ made a return in the 2014/15 financial year. A month-long residency 
for artists and producers  who are really getting groundswell from their original music to gain further exposure on 
Fresh 92.7, The Come Up is about showcasing Adelaide’s best. It’s the show with the most potential to identify and 
support Adelaide’s next great electronic talent. 

As part of our Contemporary Music Program ‘The Come Up’ is heard Monday 6:30 – 8pm. Each month, a local artist 
takes up a ‘residency’, showcasing their own productions and DJ talent each week. The Come Up is heavily promoted 
on the station with these artists each interviewed and effectively introduced into our daytime product and Fresh Air. 
Often one of their original tracks is chosen to become The Jump for a week during their residency.  
 
 

 
 
  

 

 

 

 

 

 
 
 
 

TINK EXPECT US SENOR ROAR 
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The Producer’s Series 
 
An initiative of the Music Development Office, Fresh 92.7 created the state’s first Producer’s Series focused on 
electronic music. This project, the most recent addition to our Contemporary Music program, was born out of the 
desire to highlight the world class music talent and recording facilities based in South Australia. A series of 
workshops where emerging artists are mentored by notable electronic artists with significant experience and 
reputation in state of the art studios, the Producer’s Series aim is to deliver tangible results including new completed 
songs which are added to Fresh 92.7 day time rotation and distribution ready. An Open House forum shares the 
insights gained from this collaboration with the broader electronic music community and Fresh 92.7 listeners. 
 

 

 

 

 

 

 

 

 

Live events 

Fresh 92.7 recognises we can add value to the community and local artists beyond the traditional work of a radio 
station. As part of our Contemporary Music Program we’ve developed a number of avenues for electronic musicians 
to build a live audience in addition at a radio audience. Fresh 92.7 has built relationships that now enable us to 
facilitate opportunities for Adelaide’s most talented to perform at a variety of settings, from small club gigs to major 
community events. These include the station’s beer garden party brand The Layback, Channel 9’s Adelaide Fringe 
venue, fortnightly live electronic music night Sidechain, bi-annual local music festival Futuresounds and Adelaide’s 
massive New Year’s Eve celebration in Elder Park with an audience of 43,000. Fresh 92.7’s Book A DJ service also 
provides on-going work for both emerging and established local talent. 

 

KLP Luke Million James Curd 
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Awards 

2014-15 was Fresh 92.7’s most awarded year on record, with acknowledgements both locally and nationally. From 
fundraising success to support of our increasing commitment to local artists and content focused on demystifying 
the challenges faced by Adelaide youth, all corners of the station’s operations were recognised.  

2014 CBAA AWARDS 
WINNER: 
Best Station Promotion, Sponsorship or Fundraising Campaign – ‘TransMISSION’ 

This award recognizes stations who have achieved sustainability and enriched 
their local community through exciting and original station promotions, events or 
campaigns. At the Community Broadcasting Association of Australia’s conference 
held in Adelaide November 8, 2014, Fresh 92.7 won our first national award for 
the station’s outstanding fundraising success, raising in excess of $88,000 to 
purchase a new transmitter. The station received remarkable support from our 
generous audience and volunteers who together kindly donated 2/3 of the target.  
Fresh 92.7 sponsors such as Adelaide City Council, Timms Real Estate provided 
great support and our friends at Police Credit Union donated in excess of $26,000 
to achieve our target. 
 
 

 
RUNNER UP: 
Outstanding Youth Contribution – Zane Dean 

2015 SACBA AWARDS 
Fresh 92.7 received acknowledgement at the 2015 South Australian Community Broadcasters Association (SACBA) 
Awards at The Lakes Resort Hotel on August 1. Of the 10 awards Fresh 92.7 were eligible, we scored three wins and 
four runners up: 
 
WINNERS: 
Best Interview – ‘Wavelength: What It’s Like To Be Transgender’ - Zane Dean, Karyn Bloxham, Tom Martin 
Best Local Music Program – ‘Fresh Air’ - Daniel Tedge, Zane Dean, Tom Martin 
Best Outside Broadcast – ‘Top 92’ - Tarlia Hill, Tom Martin, Ben Harvey, Liam Stapleton, Michael Moschos 
 
RUNNERS UP: 
Best Sponsorship Message – ‘The Wash’ - Steve Hart, Marty Haros, Tim Attiwill, Liam Stapleton 
Best Station Promo – ‘Drop Shop’ - Christopher Dastoor, Marty Haros, Steve Hart, Tom Martin, Zane Dean 
Community Engagement – ‘Fresh Air Open House’ - Troy Sincock, Tom Martin, Tarlia Hill, Zane Dean 
 

 
 
 
 

Grants 
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Grants 

Transmitter Back Up Power 

This grant allowed Fresh 92.7, 5EBI and ThreeD to connect to the Broadcast Australia power site and access their 
back-up power generator. 

All three community stations now have access to effective back up power, meaning that in the event of a power 
outage at the Mt. Lofty site the stations will not be off air for more than 15 seconds. This change to back up power is 
a huge achievement as it now ensures that the long off-air periods of previous summers will be a thing of the past. 
The result is that community radio listeners can be confident that three of the key players in local community radio 
in South Australia will consistently deliver an alternative to commercial radio in a reliable and competitive way. 

Through this experience and some of the delays we experienced through quoting and negotiating we learned that a 
dedicated paid project manager is a necessity when dealing with a project of this size, with a company such as 
Broadcast Australia. The price increase was something that was the three stations had to absorb due to the delays in 
quoting given by Broadcast Australia. On a positive note, the collaborative nature of this project has paved the way 
for further negotiations regarding shared resources and projects between the three stations, therefore 
strengthening the community radio sector in South Australia. 

 

 

 

 

 

 

 

 

 

The Jump and Open House 

In 2015 Fresh 92.7 received some initial funding from Arts SA for our project ‘The Jump- Make it before you make 
it’. Later evolving into Fresh 92.7’s Contemporary Music Program, The Jump was the first step in a career 
development program for local artists, supporting them through every stage of the music industry from 
production to networking, promotion and performance. The Jump was designed to deliver listeners moments of 
discovery with new and emerging Adelaide artists. Effectively giving them The Jump on new music. Examples of 
some local electronic artists who benefited from air-play on Fresh Air (Fresh 92.7 local music program) in the past 
year are Tkay Maidza, Oisima, Flamingo, James Curd, Luke Million, Yeah Boy, DT3 and Shane Cross. 
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Producers Series 

 

2015 saw the launch of the inaugural Fresh 92.7 Producers Series funded by the Music Development Office. The 
project focused on the world class music talent and facilities in South Australia documented  by Snap Me Media. The 
Producer’s Series brought together Adelaide-based Chicago-born producer James Curd (Greenskeepers), local 
Stigwood Fellowship Recipient Luke Million and Sydney based singer/songwriter KLP (Kristy Lee Peters) from national 
youth broadcaster Triple J.  

Two local emerging electronic artists More & More (Joshua Pathon and Lesley Williams) and Willteknyx (Liam 
Cormier) won the opportunity to be mentored in the studio by KLP and work alongside James & Luke in two separate 
workshops which resulted in two original songs recorded, engineered and produced in Adelaide at the new 
professional recording facility Oscar Nine. Located on Hindley Street in the heart of Adelaide, the studio features an 
incredible piece of history - a Neve VR 72 desk imported from Conway Studios in LA. Daft Punk, Maroon 5, Michael 
Jackson, Alicia Keys, Stevie Wonder, Foo Fighters, Pink and Whitney Houston are among the artists who’ve recorded 
on this desk.  

The Producer’s Series culminated in Fresh 92.7’s biggest ever Open House forum at St. Paul’s Creative where the 
documentary screened for the first time to great response. More & More’s single ‘Letting Go’ is currently in rotation 
on Fresh 92.7 with Willteknyx to debut later in the year.  

 
Futuresounds 

Run by electronic music 
enthusiasts, and artists in 
their own right Futuresounds 
(aka Patrick Lang & Tom 
Gaffney), Sidechain is a free 
fortnightly live electronic 
music showcase which with 
Fresh 92.7’s support received 
Arts SA funding in 2015. 
Sidechain brings together 
emerging electronic artists to 

perform on the same bill as more established Adelaide artists. This unique 
night provides an opportunity for electronic musicians to interact, network, 
collaborate and, most importantly build audience and gain professional 
performance experience. Sidechain has provided many local artists with their 
first live performance and creates a strong community and networks between 
otherwise disparate scenes. From humble beginnings, the night has developed 
into be an important fixture on the growing local electronic music scene. 

Some examples of South Australian artists who have played at Sidechain in the past year include Nakatomi, How 
Green, Allume, Joy & Sparkes, Lonelyspeck and Valleys. 
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Partnerships 

Fresh 92.7 continued to foster key partnerships throughout the 2014-15 financial year which contributed to the 
success of the station’s overall performance. These partnerships provide mutual benefit, directly and in directly, 
assisting to build Fresh 92.7’s brand value, increasing community engagement and strengthening client relationships. 
Fresh 92.7 acknowledges that collaborative partnerships are paramount to the station’s future success, opening 
doors to improve station resources, broader audience engagement & participation and progress our commitment to 
the South Australian music industry through Fresh 92.7’s Contemporary Music Program. 
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Initiatives 

Fresh Foundation 

Fresh 92.7 established the Fresh Future Fund some years ago providing 
the station DGR (Deductible Gift Recipient) status. This enabled the 
station to receive income tax-deductible gifts and tax-deductible 
contributions. However, the fund had never had an independent public 
identity. 

In March 2015, a special resolution unanimously passed changing the 
Fresh Future Fund to the Fresh Foundation. The Fresh Foundation, 
exists to support Adelaide’s youth through Fresh 92.7 by fundraising for 

training programs for staff & volunteers, and capital purchases such as equipment and technology to enable us to 
effectively serve the Adelaide youth community.  

The Fresh Foundation lead by Chair Andrew Sabatino was launched on-air in August with a City To Bay fundraising 
initiative driven by on-air talent. The Foundation is currently seeking like-minded partners with the view to become 
more active as part of the radio station’s overall strategy. 
 

Book A DJ 

Book A DJ was officially launched in 
January 2015 and has built steady 
momentum towards the end of the 
financial year. Book A DJ is an 
alternative revenue stream to 
sponsorship, which fulfils an on-going 
demand from the station’s audience 
and clients in addition to presenting 
further opportunities for Fresh 92.7 
DJs and MCs.  

Volunteer workers assist with the 
quoting and customer follow up 
aspects of Book A DJ. Since its 

formation the venture has generated approximately $17,000. Book A DJ is another step to extend the reach of the 
Fresh 92.7 brand into the youth community.   

 

Wavelength 

Broadcast Mondays 6 - 6.30pm Wave Length is the 
only spoken word-driven show on Fresh 92.7. Vital 
to the station’s engagement strategy, Wave Length 
delivers compelling youth-focused content each 
week reflecting the Adelaide youth experience.  

Our diverse range of topics covered incude:  Young 
People in the Defence Force,  Ice Addiction, How to 
Make an App, What it’s like to be a Bouncer, What 
it’s like being Transgender, the Graffiti Scene, and 
profile pieces on – Channel 9 newsreader Brenton 
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Ragless (who got his start in community radio), Tkay Maizda, Uberjak’d, Stephen Yarwood and Adelaide City Council 
Lord Mayor Martin Haese. 

Wave Length is produced by a dedicated team of volunteers, comprising largely of media and journalism students. In 
just six months on air, Wave Length broadcast almost 100 stories, winning a South Australian Community 
Broadcasting Association award and has been nominated for a national Community Broadcasting Association of 
Australia award in November.  

 

 

The Fresh 92.7 Street Team 

Thanks to a partnership with Hyundai, Fresh 92.7 can now mobilise station activities with the development of the 
‘Freshies’ Street Team. This project has allowed us to create additional new volunteer roles and increased 
opportunities for casual employment. The flexibility to take the station to the streets has created more opportunities 
to engage with our community and add extra value to sponsorship campaigns.  While our studios are based in the 
heart of the city, The Freshies ensure we have even greater visibility in the suburbs.  

 

 

 

 

 

 

 

 

 

 

Re:Fresh 2.0 

The Re:Fresh is fast becoming one of Fresh 92.7’s core on-air & community focused events. While it’s first edition 
was purely aimed at helping to refocus the product and gain some audience insight; the second edition of the 
Re:Fresh allowed us to begin building clear listener trends, and develop ongoing data to really inform our decision 
making. 
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What made this Re:Fresh so important was the data which contributed to Fresh 92.7’s Strategic Plan 2015-2019. 
Despite it’s infancy, The Re:Fresh as a concept is something that is completely unique to Fresh 92.7, and sets us apart 
from others in the community (and commercial) broadcasting sector. 

The Re:Fresh 2.0 survey itself was shortened to improve listener engagement. There was much more of a 
programming and talent focus, rather than demographic and psychographic profiling questions of the first Re:Fresh. 
By greatly increasing the prizing element ($2,000 cash giveaway thanks to sponsor U-Pull-It Auto Recyclers), along 
with the more concise survey, we were able to double the feedback and achieve over one 1,500 responses. 

 

 

Fresh Bushfire Compilation Download 

The fierce South Australia bushfires destroyed over 12,000 
hectares of parks, homes and bushland on the doorstep of 
Adelaide in January. Fresh 92.7 facilitated some incredible South 
Australian electronic music producers to create the Fresh 92.7 
Bushfire Compilation. The compilation contained original tracks 
from Uberjak’d & Will Sparks, Krunk, Dirt Cheap, Bollocks, Dimatik 
& Miljay, Paul Marshman and an exclusive track by Senor Roar & 
Botnek. All proceeds were donated to the Disaster Relief Fund to 
assist young South Australians affected rebuild their homes, and 
lives. 

 

Online 

The Digital Team has continued to work cooperatively to integrate social media coverage and web coverage for 
Fresh 92.7 events and on air activity throughout the 2014/15 year. Our Top 92 was a particular highlight which was 
truly integrated, utilising web, Facebook and Twitter updates, a new online listening & voting system and live 
coverage from our outside broadcast from The Highway.  

Most significantly this year, the launch of our new website has offered the station more options for presenting 
digital content. The new site allows live automatic and manual track listings for all shows across the day. The larger, 
more visual site allows for greater listener interaction, improved sponsorship options and hosts donations and our 
Book A DJ services. The Gig Guide function is set to expand to become a ‘go to’ area for Adelaide events and 
activities of interest to the youth community and the improved shop system has allowed Fresh 92.7 to offer 
downloads and similar products to raise funds for causes of local interest such as our ‘Fresh Bushfire Compilation 
Download’.  

Over the next year we intend to continue fine tuning the website and integration to offer even more for our 
listeners. 2015 is already shaping up to be a great year for digital as we focus on training up a new team (The S 
Team), who will help improve the efficiency  of our delivery across all platforms. 
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Social Media 

In 2015, people aren’t just listening to the radio. They’re listening while using their phones or computers, and they’re 
using social media. So, Fresh uses its social media platforms as an extension of the station, so that we can interact 
with our listeners in the same ways that they’re interacting with each-other. 

Fresh 92.7 is on Facebook, Instagram and Twitter. We update our platforms regularly to reflect what Fresh is doing 
on-air, as well as giving our community behind-the-scenes glimpses of the station and the people behind it. We also 
use Soundcloud and Mixcloud to give our listeners a chance to listen back to content pieces, interviews and mixes 
that go down on Fresh. 

This year, Fresh added another social media platform to its repertoire: we joined Snapchat. Snapchat is an 
immediate platform made for in-the-moment interaction, just like radio. It’s a match made in heaven! Freshly 
Squeezed, Drive, and a bunch of other shows use the official Fresh 92.7 account, as well as their own show accounts. 
Our listeners absolutely love interacting with us through Snapchat – you should see the amount of snaps Ben and 
Liam get every time we do Sandstorm Fridays! We’ve successfully used Snapchat for several content bits and 
competitions, and we receive a consistently solid stream of FTDs and shoutouts through the platform. 

We’ve used our social media platforms in exciting ways for station and client-driven initiatives. A brilliant example of 
this was the ‘Sandstorm Fridays’ competition, sponsored by Police Credit Union, where our listeners published 
videos of them ‘raving’ to the track every Friday morning. Moving into 2016, we’re looking to leverage our social 
media platforms in greater and more ingenious ways to execute strategies and campaigns.  

If you haven’t already, make sure you add ‘fresh927’ on Facebook, Snapchat, Twitter and Instagram!  

 

 

 

 

CTRL  

FTDs - or ‘Fresh Track Demands’ - have always been a part of Fresh 92.7. This 
year, we took a new approach to FTDs, giving our community a consistent, 
meaningful way to take ‘control’ of their radio station. The aim was to give 
Adelaide youth an entire show which they could own, working in harmony 
with our wider daytime product to create a consistent, high-quality listening 
experience. 

Because we like to call a spade a spade, we gave listeners an hour of radio 
every weekday to program themselves, and called it ‘CTRL’ (Control). At any 
time, day or night, listeners would text in their FTDs, and those tracks were 
programmed into the following day’s CTRL. We would then call back the 
listeners who made a selection to have them introduce their song on-air. 
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Events 

Royal Adelaide Show 
 
This year our Fresh 92.7 Royal Adelaide Show stand consisted of two shipping containers decked out in Fresh 92.7 
signage – one for merchandise sales and one for our on-site studio. As the saying goes, less is more, so we opted to 
reflect the activity at the Show without the overkill. We broadcast our drive show, Kaboom live 4 - 6pm and specialty 
shows until 8pm every day. At other times there were live crosses back to the studio to paint a picture of the colour 
of the Fresh 92.7 stand.  
 
The Fresh 92.7 show bag was packed full of a whole lot of cool Fresh 92.7 gear, including a USB wristband which 
featured an exclusive free Fresh Air music compilation with tracks donated from Adelaide’s biggest electronic artists 
such as TKay Maidza, Steve Hart, Luke Million, Full Tote Odds, James Curd, Flamingo and more. Our loyal Fresh 
Mates got the best deal overall which included a ½ price Fresh Mate, Free CD, Fresh 92.7 show bag and T-shirt for 
just $50!  
 

 

 
 

 
Top 92 
 
Our Top 92 countdown and party was a successful start to 2015. The top 92 tracks of 2014 sounded incredibly 
polished on air, thanks to the combined efforts of Joel Scalzi, Ryley Smithson and James ‘Evo’ Evenden who hosted 
the first 62 songs from Fresh 92.7’s east end studios. Then, things got lively! The atmosphere from The Highway 
when we crossed to Ben & Liam for the final 30 was electric! The Top 92 was a capacity event. 



C o n t e n t s  | 24 

 
Throughout the day, we gave away Fresh 92.7 merchandise, a 12 month Gym Membership and $2,000 which drove 
over 60 new Fresh Mates on the day! You could feel the anticipation as Ben & Liam led into the announcement of 
2014's number one track - High by Peking Duk ft. Nicole Millar! But that wasn’t even the peak of the day. Once the 
countdown was over, Ryley whipped the full dance floor into a frenzy for 5 hours!  
 

 
 

 
 
Adelaide’s NYE & Win A Gig Promotion 

 
Fresh 92.7 had an audience of over 43,000 people in Elder Park on December 31 as we played a major part in 
Adelaide’s New Year’s Eve celebrations. In addition to signage on the night, the station received credit for our 
involvement throughout the night from host Tom Rehn (Channel 9) and Lord Mayor Martin Haese.  
 
Fresh 92.7 were proud to host the ‘Win a Gig’ competition with support from Adelaide City Council, Channel 9 and 
Bank SA. The competition allowed our listeners to select a local, Adelaide electronic artist to perform at Adelaide’s 
New Year’s Eve, simultaneously presenting our winner, Hip Hop MC Prime (backed by our own DJ Sanchez from the 
Lesson), with the biggest gig of his career. Prime smashed the Rotunda with his lyrical dexterity following Ryley’s 
soundtrack to the 9pm fireworks. 
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A few celebratory drinks were had before Ryley stepped back up to deliver an extraordinary set at midnight in sync 
with a stunning fireworks display to bring in 2015.  The Riverbank precinct was lit up spectacularly in front of the 
massive crowd (including the crowd from the Strikers game who migrated across the bridge). Ryley continued the 
party thereafter with more on-point selections from the Fresh 92.7 playlist.  
 
We cannot wait for New Year’s Eve 2015. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

The Layback 

The Layback was a new concept for Fresh 92.7 this year which relied on listeners registering on line to attend the 
event. The aim was to create a chilled Sunday session/beer garden vibe with a selections from top Fresh 92.7 DJs and 
a national headliner. We received over 1,800 registrations (for 500-capacity The Alma) and a line up from 10:30am!  
 
Joel, Ben and Liam did an amazing job broadcasting the first three hours of the event live from The Alma and 
interacting with our listeners throughout the day. Loops from the Bassbin kicked off at midday, followed by Synergy's 
Dan FX, Dancespace from Vitamins Radio and Tink from the Kitchen before Ryley stepped up to get people amped 
for our special guests Carmada who flew in from New Zealand that day! When the boys jumped on stage everyone 
was on their feet. You only have to check out the video to see the mayhem that ensued.  
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Fresh 92.7 DJ Showcase 
 
Thanks to our wonderful relationship with Channel 9, Fresh 92.7 were given the opportunity to contribute to the 
Adelaide Fringe festivities in 2015. Channel 9 studios in North Adelaide, a Fringe venue, became home to some Fresh 
92.7 talent over three weeks with the Release boys, Ragz from Dancehall ‘N Ting, Jem Lang, Dan FX, Winston from 
The Joint, DJ Dee and Loops all provided the soundtrack from the “Live from 9” activation. This helped to cement the 
ongoing relationship with Channel 9 which continues to open up on going alignment and mutually beneficial 
opportunities. 
 

 
 
 
 

Color Me Rad  

One of the first activations that incorporated our Street Team - the Freshies, was Color Me Rad, and our breakfast 
duo, Ben & Liam, stole the show! The boys really got involved, running a part-leg of the race, and then managed to 
hijack the main stage and throw powdered colour at people in the shape of the Fresh 92.7 logo! Although it rained, 
swarms of rainbow people lined up to have photos with the Freshies, our brekkie boys and our Hyundai Veloster. It 
was a really fun day, great exposure for Ben & Liam and Fresh 92.7, a unique opportunity to engage with our 
listeners and the catalyst for the other amazing opportunities that came our way throughout the year. 
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Other Activations 
 
On top of all the major things we take part in over the course of a year, there is also a bunch of outside broadcasts, 
activations and street team activity that occurs which enhances our brand awareness, provides exposure for our 
committed volunteers and cements fundamental relationships with sponsors and oyther partners. 15 DJ’s In 15 
Minutes, Flinders University OB, Rundle Mall’s Gratified or Greedy, Adelaide 36ers Activation, Adelaide Sports & 
Fitness Street Team Activation, Extreme Auto Expo Street Team Activation, Bianco Outside Broadcast, just to name a 
few. 
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Festivals 

We obtained stronger brand alignment with music festivals in 2014/15 than ever before, particularly with 
Stereosonic. We had listener ticket giveaways, presence on-site with our own Winnebago, and combined 
Stereosonic and Fresh 92.7 Street Team activity. One lucky bedroom producer even won the opportunity to use the 
Winnebago as their home base throughout the day including a food and beverage package and Peking Duk dropped 
to have a listen to our winner’s demo and give share a few encouraging words.  

Based on our success with the Stereosonic campaign, other major festivals like Future Music provided further 
opportunities.  We gave away tickets with backstage passes and Ben & Liam infiltrated the artist’s dressing rooms 
(which resulted in some fantastic, unique content). This content opened up communication lines with General Pants 
who provided Ben & Liam with matching floral outfits. 

In 2015, we sent our talent to Groovin The Moo. This gave Ben & Liam a platform to pick up where they left off with 
another matching festival outfit! The Bronze Snake Shop opened its doors for the first time in Adelaide in the same 
month and provided the boys with some threads. This simple brand alignment allowed us to develop another 
sponsor relationship. 

When you think of WOMADelaide, you don’t immediately think of Fresh 92.7, but with electronic music on the rise, 
more and more artists who fit with the station’s sound are on the bill. It was a partnership that provided our 
specialist show DJs (Dave Collins, Ragz, Winston Reed and Bill Fragos) with some additional exposure and strong 
brand alignment for Fresh 92.7 with a major Adelaide-based festival. We suspect this has opened up the door to 
even more involvement in coming years. 
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Major Promotions 

Thanks to Fresh 92.7’s loyal sponsors, over the course of a year, the variety and calibre of prizes that we were able to 
offer our listeners increased exponentially. It provided us the ability to be incredibly creative and engage our 
listeners in a variety of different ways, with both local and international opportunities. The ‘Police Credit Union Cash 
Unlock’provided a $2,000 cash prize and netted an incredible 3,463 entries.  

‘The Haughton Honda Man Training’ promotion required listeners to let Ben & Liam into their homes to (attempt to) 
beautify their overgrown gardens, all in the hopes of winning some landscaping tools, whilst ‘The Highway Search for 
a DJ’ promotion was a monumental 10-week campaign that saw aspiring DJs from all over Adelaide compete on 
Sundays at The Highway in the hope to win themselves a DJ residency at The Highway and $500 cash!  

The ‘Your Paradise Lovely Bunch of Coconuts’ was a return-to-listen mechanic that required listeners to collect 
keywords throughout the day and then head to our website to enter to win a Fijian music festival escape. On a local 
level, Radio Rentals came on board with ‘The Curve Ball’ which had our audience listen out for music that did not 
belong on our radio station and report it to us with the hope of winning a $3,000 Curve TV. 
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Crony Awards 

The Crony Awards are effectively Fresh 92.7’s ‘volunteer of the month’. Peer voted, the Crony Awards were 
developed to acknowledge the radio station’s most dedicated contributors, many of whom carry out their valuable 
work in behind the scenes roles. Our ‘Cronys’ reflect the talent, commitment and diversity within the station: 

 

JULY | Michael Moschos 

In addition to being Ben & Liam’s Producer for Freshly Squeezed twice a week, Michael was a 
reliable member of Fresh 92.7’s News team and a regular contributor to our Monday night talk 
program The Loop (now Wave Length). Michael was key to the rapid development of Ben & 
Liam as an on-air team. In fact his commitment was so great he even shaved half his hair off 
for a Skrillex-style makeover for an on-air stunt! Michael’s energy and outstanding attitude led 
to him later being employed by Fresh 92.7 as Breakfast Producer in 2014. 

 

 

AUGUST | Richard Isaacs 

Ultimately it’s Rick’s consistency that’s saw him win the Crony Award. He made himself 
indispensable across a number of areas of the radio station. A passionate writer Rick regularly 
reviews events for Fresh 92.7. and is a strong contributor to the Digital Media team, assisting 
to develop structure and processes for continuous improvement. Always happy to pass on his 
knowledge to others Rick has been a mentor for new members pursuing on-line support roles. 
Rick currently hosts our Sunday morning Chill Out Show, The Overhang. 

 

 

SEPTEMBER | Liam Stapleton  

A volunteer with enormous talent and commitment Liam was originally heard on-air a couple 
of times a week as a co-host on breakfast show, Freshly Squeezed. Working alongside  Ben 
Harvey and ‘Producer Michael’ Liam consistently delivered unique and funny content that 
made it hard to leave the car. His sense of teamwork was exemplary, always seeking to 
collaborate with Fresh 92.7 volunteers. His hilarious ‘The Crazed Fan’ You Tube video with Joel 
Scalzi is just one example of his creativity. Behind the scenes Liam threw himself into all sorts 
of roles from writing scripts for promos and sweepers to loading DJ mixes into our playout 
software NexGen, and as a key contributor in brainstorms for sponsor activity and other 
station initiatives. In 2014 Liam’s talent and dedication led to him being employed as on half 

our first ever consistent weekly breakfast show Ben & Liam. 

 

OCTOBER | Rick Tripodi  

Rick is one of those volunteers who quietly and selflessly goes about his work behind the 
scenes. Rick is happy to contribute in any way he can, and drops into the station regularly 
outside of his allocated volunteer hours to lend a hand. Rick embraces what others would 
consider less exciting jobs, and demonstrates great enthusiasm and achieves timely results. He 
has been incredibly helpful when it comes to compiling survey data for analysis. He follows 
instruction well and gets the right outcome, often well before deadlines. 
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NOVEMBER | Laura Antoniazzi  

Laura brings a whole lot of energy and personality to the radio station. She has a great 
attitude, is hard working and values the opportunities on offer at the station and treats them 
with respect. Initially Laura was a capable newsreader who developing very quickly in the 
role. Now shifting her focus to her true talent -  presenting. Laura has developed into a 
natural communicator, from her initial introduction as an insomnia host to an exciting 
weekend daytime presenter under the guidance of Content Director Tom Martin. Laura also 
participated in the planning  & development of Fresh 92.7’s magazine style program Wave 
Length, in addition to representing Fresh 92.7 publicly as one of the young faces of the 
station’s street team – the Freshies. She has since been employed by the commercial radio 

sector at Mix 102.3. 

 

DECEMBER | Callum MacPherson 

 Callum made a commitment to himself to step up his voluntary work at the station and put 
himself in the best position for employment in the media industry. Evidence of this was the 
extraordinary commitment he demonstrated on the day of the Sydney siege in 2014. After 
receiving a call from the Fresh 92.7 Content team as news of the siege filtered through, 
Callum dropped everything to be at the station at a moments’ notice. Fresh 92.7 then broke 
normal programming for Callum’s professionally delivered updates on the story throughout 
the day as it unfolded. An outstanding effort in an extremely high pressure situation where 
accuracy was important. Callum continues to play a key role on the Wave Length team, 
uncovering stories at the heart of the Adelaide youth experience. 

 

JANUARY | Allanah Archangeli  

Allanah was awarded the role of Fresh 92.7 News Director in October 2014 and from that 
point there was no stopping her! Allanah’s excellent attitude and strong leadership has 
guided the news team into a new era of professionalism. Demonstrating great passion and 
strong leadership skills she has introduced structure and procedures to Fresh 92.7 News with 
quick results. Allanah understands her success is all about the performance of the volunteer 
team around her and she organises regular team meetings which foster communication new 
ideas and on-going feedback. 

 

 

FEBRUARY | Dorian Tisato 

Dorian has contributed to many departments throughout this time at Fresh 92.7. His attitude, 
commitment and passion for the station is commendable. Over the past year Dorian has 
sharpened his focus to working hard as part of the News team. But, what has caught the 
attention of his peers in 2015 was his outstanding effort as Fresh 92.7’s Adelaide Fringe 
Coordinator. Dorian went above and beyond to create an interview schedule with the Fringe 
talent most relevant to the station’s product and demographic which was reflected on-air and 
on-line. Dorian’s efforts resulted in the radio station covering the biggest annual event for the 
Adelaide youth community to an exceptional standard.  

 

 



C o n t e n t s  | 32 

 
MARCH | Luke Wilton 

A Fresh 92.7 volunteer worker for just 9 months at the time of the award, Luke has developed 
into a dedicated contributor to the radio station. Carrying out a support role in the Content 
department, he assists with the day-to-day grunt work, which despite being unglamorous at 
times, is absolutely vital to the professional execution of station’s product. His attitude is 
consistently positive and he’s gladly assisted with special projects, such as recording audio for 
our 17th birthday and helping to compile the special tribute for Katrina Leese’s final Kaboom 
shift. Luke is consistently going above and beyond in his voluntary role, and gladly stays back 
until the job is done. 

 

APRIL | Vicki Griffin 

A Fresh 92.7 volunteer worker for two years, Vicki has really came into her own when she 
joined the Wave Length team. Vicki is committed, highly organised and always booking studio 
time to conduct interviews and edit up her stories. The stories she delivers are consistently of a 
high standard filtered with her own unique perspective – she really injects her personality into 
her content! Vicki’s work ethic has helped to create a professional culture within the Wave 
Length team. Culturally she’s had a really positive impact, encouraging those involved in the 
team to do excellent work and recruiting new volunteers to assist with the show.  

 

MAY | Christian Piscioneri  

Christian Piscioneri only signed up as volunteer worker just one year ago, but ever since he’s 
proven to add great value to the station, driven by his exceptional attitude and easy going 
nature. Christian has been indispensable at events, consistently among the first to raise his 
hand and get involved, from The Layback to our recent Open House forum at St. Pauls, a vital 
part of the station’s Contemporary Music Program. Christian is always on time armed with 
energy and enthusiasm. He’s the perfect Fresh 92.7 ambassador, happy to accept extra 
responsibilities and willing to take on any role, without expectation of reward.  

 

JUNE | John Watson  

John Watson, or Wato as he’s affectionately known, joined Fresh 92.7 five years ago and 
assisted greatly in the station’s relocation from the Dom Polski Centre on Angas Street to 
Cinema Place. A member of Fresh 92.7’s Engineering Department, Wato has used his technical 
expertise to help with day-to-day IT issues and outside broadcasts. He’s one of those volunteer 
workers who goes about his work quietly, often unbeknownst to others at the station. During a 
recent leave period, Wato stepped up to assist staff with ongoing IT issues, consistently 
responding in quick time. He came in to lend a hand on-site as required but was often able to 
get the right results remotely! His can-do attitude is refreshing. 
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Employment Opportunities 

FRESHLY SQUEEZED with Ben & Liam 

The Strategic Plan 2015-2019 focuses on the 
continued growth of the station, but also 
recognises the massive role talent retention 
must play in solidifying that growth. Fresh 92.7 
made a massive leap forward by employing a 
consistent five-day per week Breakfast show in 
the early stages of the 2014/15 financial year.  

After an extensive interview process which drew 
interest from radio talent on a national level, 
the show that was settled on turned out to be 
one of our very own. Wednesday & Thursday 
Freshly Squeezed hosts Ben Harvey & Liam 
Stapleton were the show selected to be our first 
consistent show. Ben & Liam felt that they 
couldn’t do the show in an ongoing way without 

one more key ingredient, and negotiated the hiring of their producer, Michael Moschos to Executive Produce the 
show. 

After almost a year of full time broadcast, Freshly Squeezed has gone from strength to strength. The show has drawn 
headlines and publicity for becoming the first consistent show on Fresh 9.27, not to mention the infamous, 
‘Breakfast on Breakfast’ phone call which drew some national industry attention for its innovation and bravado. Ben 
and Liam (with Producer Michael) is fast becoming people’s first choice in the mornings, simply by supplying more 
music, more laughs, and fewer ads than the rest. It’s a show that plays to its strengths, ignores its weaknesses, and 
has more fun. Over the coming financial year, we’re really looking forward to seeing what the boys come up with! 

DRIVE with Ryley 

‘Invest in Breakfast, to thrive in Drive’. It’s an 
old radio proverb, but became something 
which became more relevant to Fresh 92.7 
than ever before as the Drive timeslot 
underwent a multi-station re-shuffle. Given 
the stations ongoing commitment to talent 
retention and development, Fresh 92.7 
decided there was no better time to 
implement a consistent Drive show and take 
advantage of the listener swirl that was 
occurring in the marketplace. The station 
opened the invitation for anyone to apply and 
once again, the national pedigree of the 
station was recognised when a number of 
talented individuals and shows approached 
for the position. Once again we interviewed 

interstate and in-house talent, and again it was an existing member who showed the most potential for growth. 
Ryley Smithson had been a ‘part of the furniture’ at Fresh 92.7 over previous years, but he presented a completely 
unique and innovative approach to the Drive timeslot which puts Fresh 92.7 in a ballpark all of our own. While in its 
infancy, Fresh Drive promises to be the right bookend to our audience’s day and should win the product even more 
ears over the many months to come. 

http://s3-ap-southeast-2.amazonaws.com/freshfm927/wp-content/uploads/2014/08/Webpage-Slider-Image.jpg
http://fresh927.com.au/wp-content/uploads/2015/07/10999443_1150298571653772_2529884505695213211_n.jpg
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Channel Nine 

 

 

Fresh 92.7 is committed to being a career pathway for our talented 
volunteer workers with outstanding attitudes. As part of this 
commitment we’ve been proactively building strong relationships 
with organisations that share similar values. Over the last 12 
months, we have developed a solid relationship with the team at 
Channel 9. We’ve partnered with them for Adelaide New Year’s Eve, 
Adelaide Fringe, worked side-by-side with our commitment to Feast 
Festival and enabled our News Team and others to take behind-the-
scenes tours of Nine News. In what is an exciting next step, Channel 
9 has acknowledged the quality of our volunteer workers by 
working with Fresh 92.7 to facilitate employment opportunities 
through the radio station. So, it’s extremely exciting that we have 
been able to facilitate employment at Channel 9 for the following 
Fresh 92.7 volunteers: 

 

 

 

 

 

 

 

 
 

 

 

Commercial Radio Opportunities 

Tim Attiwill’s time at Fresh 92.7 saw him wear many hats. In May 
2014 Tim was hired as a Direct Account Executive. In short time 
with little experience, Tim learnt the craft of radio sales and in no 
time was achieving his targets and budgets. 

In 2015 Tim took the leap into the commercial sector, accepting  a 
role with Nova Sydney’s Integration team as the Integration Project 
Manager for Smallzys Surgery. Once again Fresh 92.7 demonstrated 
the station’s ability to develop, grow and ultimately assist in 
building a career path for volunteers to the greater radio industry 
across Australia. 

 

Callum MacPherson Sam Trenwith Callum Reid Nicole Mitchell 
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Tom Green went from hosting Thursday Breakfast, to Thursday Drive, all the while holding 
down a full time teaching position and carving out a very healthy name in the stand-up 
comedy circuit in Adelaide and Melbourne. After a successful stint hosting the show with a 
rotating roster of new volunteers, Tom was presented with a unique opportunity to take his 
stand-up and acting career to the next level in London. He made the move mid 2015 and 
he’s not looked back, already performing at prestigious open-mic nights in and around the 
city. 

 

Joel Scalzi hosted Morning Fresh in a committed and consistent capacity for just over eleven 
months. In that time he grew immensely as an announcer, mastering a number of skills that 
made him an invaluable member of the on-air team at Fresh 92.7. Through his growth and 
his increased efficiency as talent, he was able to get onto the radar of Southern Cross 
Austereo, and he was offered a position working in NSW as a full time day’s announcer. 
Joel’s strengths in promotions also meant he’s being used in that capacity as well. 

 

Katrina Leese was pretty much part of the furniture at Fresh 92.7. She’d played a role in 
virtually every part of the station, and unquestionably made Friday afternoons her home on-
air, guiding our listenership into their weekend. After networking with a number of 
international contacts during their brief times in Adelaide, Kat was able to transition to her 
dream role, working with world-class talent at Integrity Artist 
Management in the UK. 

 

Matt Stuart came to Fresh 92.7 with one goal, to take the skills he’d developed through study 
and brief internships with producers at the NOVA network, and turn them into a job. After 
spending a short amount of time as part of the production team, working on Promo’s, 
Sponsorship Messages, and Imaging; Matt landed a job in Tamworth with fellow former 
Freshie, Chrystal Vas.  

 

Part of the wildly successful ‘Tom & Shenay’ show with Tom Green, Shenay moved from 
Thursday breakfast, to Thursday Drive and approached each show with an incredible 
dedication and professionalism. All qualities, which lead her firstly into panelling 
opportunities with Southern Cross Austereo, and then into full time, work with ARN’s traffic 
network reading reports across Hit107 every morning as well as occasionally standing in and 
covering news bulletins (the very first thing she did when she began volunteering at Fresh).  

 

Rhiannon Johns had been consistently operating at a high level, showing incredible amounts 
of professionalism and poise throughout her time at Fresh 92.7 as a volunteer both in the 
On-Air and Promotional teams. Her tremendous attitude and commitment to getting the job 
done ultimately led her into a Promotional and Event role within ARN. She’s gone from 
strength to strength in that environment, but in a full testament to her attitude, she’s 
continued to volunteer her time as an announcer at Fresh 92.7 and successfully hosting her 
own show over the weekends. 
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Famous Friends 

We’ve had some pretty cool people come through our doors at Fresh 92.7! We have also formed some strong 
relationships with these stars, including Motez, Tigerlilly, Alison Wonderland and Tkay Maidza! These relationships 
enable Fresh 92.7 to be the first station to play their new music, conduct live interviews when they’re in town, guest 
mixes and partner for some of our music development initiatives such as The Layback and Producers Series. 
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